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    Twitter: Brilliant Marketing Tool Or Waste Of Time?


Estimated read time: 4 minutes





Do you Twitter? Lately it seems as if the whole country has been caught up in the Twitter craze! Celebrities, social icons, sports stars and even our own government has been drawn into Twitter and begun to “tweet.” 





So just what the heck is the big deal with Twitter? More importantly, is there a way you can use this tool to sell more homes, or is it all just a tremendous waste of time? Let’s first break down the concept of Twitter:





What Is It?





Officially Twitter is what is referred to as a “micro-blog.” Consider it as a way to get short messages to your “followers” (Your friends or associates group) without much hassle. You simply log in, type out a 240 character or less message, and click a button to deliver the message. 





Why This Is Important





Most users tend to see Twitter as a personal use tool only. This can be a mistake. See, tools such as Twitter, Facebook, LinkedIn and more are simply ways to get your message seen and heard. 





With the popularity of social networking having exploded on the scene, you now have an opportunity to build a following and reach more people than you ever have before. This is important…





Can You Use This As A Marketing Tool?





Twitter has been successfully used to market everything from restaurants, to video games, to political careers. Why not real estate? In answer to the question asked at the beginning of this article, “yes” – You can use Twitter as a real estate marketing tool. There are 3 guidelines you must adhere to if you want results:





Keep the blatant advertising down 





The #1 most common mistake made by real estate agents attempting to generate leads through social networking is constant advertising.  Do you watch television for commercials?
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It doesn’t take long, and it certainly isn’t complicated. Just block a 15 – 20 minute section of time twice weekly to comment on as many of your follower’s profiles as possible. Make the comments interesting, and useful. Given time, you will soon notice a boost in those who follow you, and your audience is now growing… 





Now, are you ready to learn the insider secrets to using Twitter effectively? As you’ve likely come to expect from me, I have managed to secure a valuable series of video instruction that you’re going to love! Here’s how you gain access: 





www.homeloan4me.com/twitter   





Contact me now to learn what other valuable materials I’ve made available to the local real estate community:





Name: Tom Themelis





Phone:206-755-7365





Email:tomt@homeloan4me.com





Twitter: homeloan4me





Active Rain: http://activerain.com/tomt


























Don’t Miss Out!





The Twitter video series is now ready for you to view! If you’ve even thought for a second that you might want to market with Twitter, you should watch this first video in the 12 video series. 








Here’s the link to the site again:








� HYPERLINK "http://www.homeloan4me.com/twvid01.avi" ��http://www.homeloan4me.com/twvid01.avi�




















Of course not. How about the radio? Again, that is a negative. We view commercials as a distraction, an interruption. In the same way, those who make use of social networking sites are there for personal enjoyment, not to be advertised to. So the best way you can give your own marketing campaign a boost, is to turn down the volume knob. Way down! Sounds counter-intuitive doesn’t it? 





If you want to have a group of prospects who are open to hearing what you have to say, then you need to first lure them in with real world, usable, and genuinely helpful information, not blatant advertisements. 





Give the people what they want! Then, when it’s time to actually deliver an advertisement, you’ll have a group who is already listening, rather than ignoring or avoiding you. 





Follow others within the community





The second biggest mistake made by real estate agents using Twitter, is they don’t build their audience – They expect the audience to come to them. Unless you’re a well known celebrity, this is obviously a mistake. Successful marketing with a social network requires you to put forth some effort building your group – Then you reap the rewards. 





A few simple methods I have personally used:





Placed a link to my Twitter account within my email signature


Encouraged every new prospect and client to follow me on Twitter


Offered special reports that can only be downloaded from my Twitter profile


Linked to my Twitter  profile from my blog and FaceBook account





You can easily build your audience on Twitter to the 1,000+ level in 1 – 2 short weeks. The benefit of this is that now when you have something to say, you have hundreds if not thousands of new ears listening in! Isn’t that what marketing is all about? 





Comment on others profiles





Consider that each person following you on Twitter also has anywhere from a few dozen, to several hundred individuals “following” them as well. What this means, is that you have an opportunity to get exposure to the Sphere Of Influence of others you normally would have no access to. By commenting on the profiles of other members, your message is seen by large groups of people who may choose to “follow” you as well. Extra traffic equals new opportunities for networking, and lead generation.  

















